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REVOLUTION IN RAINWEAR SHOULD 
SEND CASH REGISTERS RINGING 


SPRING RAINWEAR is not only the prettiest 

in years ... it also weighs the least ... 

is often waterPROOF ... even washable ... 

and never clammy. Rich looking, too, with 
bone, eggshell and beige-into=tan the top 

colors. Prices, for the most part, are a 

pleasant surprise. 


RAINCOATS ARE EITHER-OR: they either look 
like dresses, mostly shirtdresses or 

tents ... or they are frankly and dashing- 
ly balmacaans ... trenchcoats ... or 
safaris, in that order. 


RAINSUITS, DRESSES: now a serious category 
-- pantsuits (Chester Now, Judy Scates for 
Raincheetahs by Naman) ... zip front 
pantsuits (Bill Blass for Bond Street) and 
skirtsuits (Ilie Wacs) ... smock top suits 
Mary Ann Restivo for Pioggia) with pants 

as well (Bill and Hazel Haire for Friedricks 
Sport) ... RAINDRESSES -- unlined, "when 
it's too hot to wear a coat" -- but all 
coats are also buttoned down low enough to 
double as dresses (Pioggia, a division of 
Count Romi). 


THE WATERPROOFS (grommets provide vent- 
ilation when necessary): SLICKERS, zephyr 
weight ... "origami," unlined, folds up 

like paper into envelope shape for travel), 
washable (Pembroke Squires for Main Street); 
polyurethane-coated, cool enough to wear 

all summer although no grommets, washable 
(Raincheetahs); slicker-cloth is woven, 
hence breathes, as does black nylon-cire ... 
OTHER POLY-COATEDS look like GLOVE LEATHER: 
feather-weight and breathable (Raincheetahs); 
also a rubberized version, virtually weight- 
less, and an unglossy rubberized white 
poplin (Sonya Berk for Unlimited by London 


Fog); a "galecoat" in rubber-filled English 
riding cloth, very light, packable 
(Alligator); and "hurrycane cloth," two 
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modern times .. 


NEW ENCYCLOPEDIA OF MODERN MEN'S FASHIONS 


Oscar ("Shef"') Schoeffler's comprehensive 
encapsulation of almost everything you've 
always wanted to know about menswear, but 
couldn’t find out even if you asked, makes 
"Esquire's Encyclopedia of 20th Century 
Men's Fashions" a must for the professional 


and a complete textbook for the student. 


An unparalleled reference source —- 
authenticated by fully dated pictures -- 
it traces the history of male attire in 


. gives origins of many 
styles (the first "zipper'' slide closure 
antedates our Century, cuffs on trousers 
started through a misunderstanding) ... 
explains fabrics, fibers, finishes ... 
includes hair styling and toiletries ... 
photos and biographies of 80 internation- 
ally famous menswear designers, with 
examples of their style philosophy ... 
and an invaluable glossary of menswear 
fashion terms. Copiously illustrated, 


written by Esquire Magazine's retired 
fashion director and William Gale, a 
menswear writer (McGraw-Hill, $35). 


NEW EUROPEAN METALWORK GALLERY AT THE MET 


The Metropolitan Museum of Art in New York 
has opened a gallery to house its remark- 


able collections of European jewelry, 


semi-precious stones, goldsmithwork and 
horology dating from the Renaissance to 


the 20th Century. Approximately 400 

pieces on view include portions of the 
spectacular collection given by J. P. Morgan 
in 1917, and feature several superb examples 
of the works of Fabergé and Lalique. 


The display is arranged in a tripartite 
grouping which emphasizes the historical 
development of these interrelated arts 

as well as common stylistic and technical 
characteristics. The Metropolitan Museum 
is at 82nd Street and Fifth Avenue. 
Hours: Tuesday 10 a.m. to 9 p.m. ... 
Wednesday through Saturday 10 a.m. to 

5 p.m. CLOSED MONDAYS. 


WATERPROOF RAINWEAR (continued from page 1) 


layers of poly-cotton with polyurethane 
sandwich filling (Raincheetahs). 


OTHER LIGHTWEIGHTS: featherweight poly- 
ester rayon with silky hand, washable 
(Raincheetahs) ... Qiana ... chambray, 
sometimes polished ... OLDIES NEW TO 
RAINWEAR: ticking (J.L. SPORT); imported 
denim (Halston). Double-face cottons. 


LEADING DETAILS: raglans and saddle 
shoulders ... fly-fronts ... tucked and 
stitch-pleated fronts. 


PRINTS: wild animal prints return in 


rainwear, too ... mini-houndstooth ... 
quilted reversibles (Pioggia). And the 
prevailing light-toned raincoats sport 
PRINT LININGS: foulards ... tattersall 


-.- dots and other small prints abound. 


MENSWEAR INDUSTRY WILL CONVENE IN DALLAS 


In conjunction with the Menswear Retailers 
of America's annual convention to be held 
at the Downtown Dallas Convention Center, 
the Men's Fashion Association will conduct 
its 16th annual Spring-Summer Press Pre- 
view, Feb. 6 to 10, at the Statler Hilton. 


In addition to daily press clinics con- 
ducted by the MFA's new Fashion Director 
Chip Tolbert, an unprededented number of 
18 member firms will present highlights 
of their collections: American Printed 
Fabrics Council, Beaunit/Cricketeer, 
Celanese, Curlee, Dimitri, Egon Von 
Furstenberg, Joshua Gessel for BAWI, 
Haggar, Hart Schaffner & Marx, Bill Kaiser- 
man for Raphael, Manhattan Industries, 
Michaels/Stern, Montgomery Ward, Oscar de 
la Renta, Sears, Trevira, Van Heusen, and 
John Weitz for Palm Beach. 


ISRAEL: THE SHOW MUST GO ON -- FEB. 11-15 
Opulent styling, "movable" skirts just 

below the knee, and the "chopper," a shorter 
sister shape of the topper, will be among 
the news offered for Fall-Winter '74 at 

the 10th Tel Aviv Fashion Week held at the 
Tel Aviv Hilton. Low group travel rates 

are available: Contact: Government 

of Israel Trade Center, 111 West 40th 

St.) NYG: O08. Tek: C212)) 594-5275. 


FI VISITS MALL IN PUERTO RICO 


On a rainy day in San Juan, FI went on a 
busman's holiday to one of the largest 
enclosed shopping malls in the U.S., 
found the shopping easy, comfortable and 
amusing, with something for every palate, 
pocketbook, age and size range. 


Plaza las Americas is in Hato Rey, 15 
minutes by taxi, or 20 minutes by bus, 
from San Juan. One can easily spend a 
whole day there, and pleasantly, as the 


mall is completely air conditioned. Buy 
clothes for the entire family ... house- 


hold goods ... gifts, furniture, paintings, 
even a Wurlitzer organ and sporting 
equipment ... have watches and jewelry 
repaired ... make travel arrangements. ..... 
visit the bank, the hairdresser or buy a 
wig ... dine in one of the many restau- 
rants and end up at the cinema. 


Shops run the gamut, from Woolworth and 
J.C. Penny, to elegant boutiques. Two 


of the latter, Fernando Pena and Gonzalez 
Padin, carry local merchandise as well as 
imports from the continental U.S., Canada, 
U.K. and the Continent, India and the 
Orient. From this shopper's paradise of 
countless shops, FI chose two: 


Fernando Pena ... a glimpse into their 
window instantly tells you the place is 
elegant, expensive and international ... 
catering to the young matron. RIW, sports- 
wear and accessories stem from Dior, 

Pierre d'Alby, Franck Olivier, Jones N.Y., 
Banff, Jane Irwill, as well as from England, 
Italy and Puerto Rico. 


Cristina's caters to the young trendy 
junior, and is the most completely stocked 
boutique in the mall ... from long bias 


swirl skirts with short, puffed sleeve 
shirred-waist tops to coats of pieced 
rabbit dyed like mink! Their buyers must 
literally circumnavigate the globe: 
resources include, to mention just a few, 
Bobbie Brooks, Apple Tree, Time & Place, 
Bronson of California, John Craig of 
England, Lisa of Portugal, Mob Scene of 
Italy, and the best of India. Prices 


range from moderate to expensive. 


COMING UP IN FI 


eos Ltalian and Paris Couture 
-.. Summer Showings in N.Y. 
. Menswear Collections in Dallas 





NEW MOVIE TO SPUR INTEREST IN H-A-T-S 


Hats are not doing badly at all: hat 
business, all around the country, has 


gone up 40% -- that's in units -- over the 
past two years -- and it will get an 


additional boost when "THE HATTIEST MOVIE 
OF THE YEAR" is released in March. 


Because ''MAME', Warner Brothers’ new film 
starring Lucille Ball, Robert Preston and 
Bea Arthur (TV's "Maude") spans the two 
decades, from the flapper to the New Look, 
an era when hats were de rigeur even at 
afternoon bridge parties. 





The movie's costumes and hats were designed 
by Theadora Van Runkle, and half: of the 
Millinery Institute of America's semi-" 
annual show at the January Press Week 

was given over to hats by their member 
designers, inspired by those in the film. 
But there were no period pieces. On the 
contrary, the resulting creations, while 

in the spirit of the originals, were in 

the mood of contemporary chic, and eminent- 
ly wearable. 


The highlights for Spring: the dapper 
postillion seems the comer, followed, in 


popularity, by the cloche which now often 
has part of its brim upturned. Turbans 
rate high and scarf hats, especially with 
the hat, open crown or not, worn over a 
tied head scarf. Printed fabric hats are 
teamed with a matching accessory (shirt, 


jacket, etc.); also hats to wear with pants. 


And don't underestimate veils. Whether 
straw, felt or fabric, two-tones and even 
tri-tones, predominate, although the most 
frequent combination is the second color 
used for trim or decoration. Except for 
a nostalgic-large panama with its crown 
laden with daisies, the trim was always 
trim and tailored. 


THE ''MAME" BANDWAGON IS FORMING 


Leo Narducci has done a 40-piece summer 
collection in Trevira based on 'Mame," 
but not on the film costumes. Rather, on 
the glamorous look of the era, with 
pleats and draping. Marvelous fan pleated 
gowns in red or black jersey ... cowled 
necklines on back-bloused pants and slim 
gowns ... dramatic black and white in 
solids or huge prints ... short tents in 
bamboo color linen-wear. Evening things 
mostly, and many pajamas. 


FI's TIMELY TIPS ON N.Y. FABRIC MARKET 


ANDREX INDUSTRIES, div. of DUPLAN KNITS, 
1411 Broadway, 10018 (at 40th St.) 

Tel: 354-8500. A young collection 
notable for superb coordination of 
Single and doubleknits ... jacquards, 
solids and kinematic (heat transfer) 
prints ... classic tweed patterns 


one of the geometrics is designed to be 


pleated ... interesting blends and tex- 
tures. In solids: Ponte de Roma in 1l 


to 13 oz. weights ... Double Entry 

is a spun-and-filament polyester which 
has the hand of wool. Geared to young 
sportswear and separates markets, of 
interest also to dress and suit houses. 


ANDREX' MENSWEAR is in traditional 
patterns for the suit and sportswear 
trade, also in a great variety of new 
blends. The most exciting group: the 
kinematic prints on a variety of base 
cloths that truly have the look of 
wovens, with all the comfort of knits. 
They could be the next step after men's 
doubleknits. 


DUPLEX INTERNATIONAL, 1271 Sixth Ave., 
10019 (at 5lst St.) Tel: 333-5822. Dress 
and sportswear doubleknits, susceptible 

to coordination although not specific- 

ally planned. 100% Polyesters, and blends 
with special fibers including mohair, 

all fabrics here have a much softer hand 
than in prior seasons. Standout patterns 
include mini-geometrics, geometrics with 
dimensional effects, and Indian primitives. 
See their 9 1/2 oz. "sweater type" ribknit, 
and their dress weight solids and heathers 
that come in a range of 17 colors. 


PRINTEMPO, 45 West 36th St., 10018, Tel: 
594-7940. Noted for unusual avant-garde 
and contemporary prints, this house has 

now become a unisex resource, selling 

to both the men's and women's markets. 
Amusing figuratives, collages of people, 
places and things include such high- 

lights as skiers on a checkerboard 

ground, white-outlined football players and 
a color TV set, also basketball players 
with patterned uniforms on a dark ground. 
Other noteworthy prints: Art Deco posters, 
florals -- dainty Victoriana, chintz, 40's 
nostalgia such as asters on colored grounds. 
The prints come on a great variety of base 
cloths -- sueded and unsueded, acetate/nylon 
tricots, acetate crepes, acrylic jersey, 
voile, rayon challis and panne velvet. 


BOUTIQUES PROLIFERATE ON UPPER EAST SIDE 


ANN TAYLOR, 15 East 57th St., 10022, Tel: 
‘Joon /203. This, ds the first. New York 
invasion of this 20-odd store coast-to- 
coast chain. The image projected is 
classic, the merchandise (imports and 
domestic) consists of RIW, lingerie, 
beachwear, accessories and shoes. Also 
candies especially packaged for the 
boutique. Clothes sizes 6 to 14. 
Prices moderate to better. 

DAMAGES, 126 East 85th St., 10028. Tel: 
628-6040 (Formerly the long-time site 
of a d'Agostino supermarket). This 
discount store opened a month ago, is 
Mr. Martin's first venture in New 
York (he operates two similar stores 
under his own name in Brooklyn). The 
name is rather misleading, as all 
merchandise is new and seems undamaged. 
Apparel and lingerie, from top U.S. and 
European designers, some with labels, 
some almost 50% off price, everything 
hanging on racks, represents a bit of 
the current season and smatterings of 
the last. Sizes'6 to 16. \Prices from 
$5 to $45. Open 10 a.m. to.7 p.m. 

GAZEBO II, 888 Madison Ave., 10028 
(71st and 72nd Sts.) Tel: 288-0380. A 
jjust-opened "mirror image" of THE 
GAZEBO, the country fair store at 14 
East 57th Street that has delighted 
shoppers for the past three years. A 
potpourri of new and antique wicker 
furniture, quilts, napery, tote bags, 
fun aprons, sophisticated toys, silk 
flowers, plants, baskets and ceramic 
pieces by Paul Nelson. Most items are 
handmade. 

HENRY LEHR, 986 Madison Avenue, 10028 (at 
77th St.),. Tel: 628-6611. A little more 
than one year old, with some of the 
best English and Continental merchan- 
dise and accessories to be found on the 
Avenue. Also the Lehr leather and suede 
designs for Miura, Sun-Set jean outfits 
with snakeskin patches, his special 
designs in Liberty fabrics, plus, Eng- 
lish, French and Italian sportswear. 
Sizes 6 to 14. Prices moderate to 
expensive. 
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LUNE en PAPIER, 1100 Madison Ave., 10028 
(Betw. 82nd & 83rd Sts.), no telephone 
yet. Tia Scott, Debi Dronge and Tony 
Goodstone jointly own this newest of 
the Upper Madison Avenue boutiques. 
Here can be found authentic clothing 
and accessories of the 20's, 30's and 
40's, for men, women and children, as 
well as fabric, furniture and games. 
Prices start at $1, go.up to $975.00 for 
an Art Deco swivel top pinball machine. 


POOR PEARL, 26 East 84th St., 10028, Tel: 


427-0426. Moved uptown from St. Marks 
Place about 16 months ago (there is a 
branch in Hewlett, L.I.). This is 
another boutique with an odd nomencla- 
ture, for there's nothing poor about 
it. Fashion apparel (off-the-peg or 
custom), costume jewelry (old and new) 
and accessories. Owner Mort Cherry 
designs and manufactures most of the 
garments;- but knitwear is imported. 
Sizes 4 to 16. Prices from $30 to $250. 


N.Y. PRESS WEEK EDITORS GET BIRDSEYE VIEW 


This January, the sponsoring New York Couture 
Business Council extended the trend views 

it supplies twice yearly to the nation's 
fashiom press. It preceded the week's 
individual firm presentations with an over- 
view showing from the industry's six segments 
to underscore the FASHION CAPITAL OF THE 
WORLD concept. Statistics were given: 
fashion is the largest industry in both 

the city and the state ... 8,000 manu- 
facturers employ some 200,000 apparel 

workers to produce an annual total of 
$10-billion at retail. The group show 
represented 21 firms each from Coats and 
Suits, Popular Price Dresses, and 

Sportswear; 26 from Better Dresses; 

27 from Blouses and Accessories; and 

20 the Children's Dress and Coat market. 


UPCOMING FASHION DATES 


Jan. 22-26...Rome - Couture Showings 

Jan. 28-Feb. 1...Paris - Couture Showings 
Feb. 9-12...Paris - Menswear Show - S.E.H.M. 
March 24-28...Florence —- Ready-to-Wear 
March 30-Apr. 5...Paris -— Pret-a-Porter 
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